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1. Introduction 

!ǎ ǇŀǊǘ ƻŦ ǘƘŜ нлмсπнлмт ¦ƴƛŦƛŜŘ tƭŀƴƴƛƴƎ ²ƻǊƪ tǊƻƎǊŀƳ ό¦t²tύΣ ǘƘŜ {ȅǊŀŎǳǎŜ aŜǘǊƻǇƻƭƛǘŀƴ 

¢ǊŀƴǎǇƻǊǘŀǘƛƻƴ /ƻǳƴŎƛƭ ό{a¢/ύ ŀƎǊŜŜŘ ǘƻ ŀǎǎƛǎǘ /ŜƴǘǊƻ ǿƛǘƘ ǘƘŜ ŘŜǎƛƎƴΣ ƛƳǇƭŜƳŜƴǘŀǘƛƻƴΣ ŀƴŘ ŀƴŀƭȅǎƛǎ ƻŦ 

ǘǿƻ ǎǳǊǾŜȅǎΥ ƻƴŜ ŦƻǊ ŎǳǊǊŜƴǘ ǊƛŘŜǊǎΣ ŀƴŘ ƻƴŜ ŦƻǊ άƴƻƴπǊƛŘŜǊǎΦέ ¢Ƙƛǎ ǊŜǇƻǊǘ ǎǳƳƳŀǊƛȊŜǎ ǘƘŜ ǊŜǎǳƭǘǎ ƻŦ ǘƘŜ 

άƴƻƴπǊƛŘŜǊέ ǎǳǊǾŜȅ όǘƘŜ ǊƛŘŜǊ ǎǳǊǾŜȅ ƛǎ ǎǳƳƳŀǊƛȊŜŘ ƛƴ ŀ ǎŜǇŀǊŀǘŜ ǊŜǇƻǊǘύΦ  

 

CƻǊ ǘƘŜ ǇǳǊǇƻǎŜ ƻŦ ǘƘƛǎ ǎǳǊǾŜȅΣ ŀ άƴƻƴπǊƛŘŜǊέ ǿŀǎ ŘŜŦƛƴŜŘ ŀǎ ǎƻƳŜƻƴŜ ǿƘƻ ƘŀŘ ƴƻǘ ǳǎŜŘ /ŜƴǘǊƻ ǎŜǊǾƛŎŜ 

ǿƛǘƘƛƴ ǘƘŜ ǎƛȄ ƳƻƴǘƘǎ ǇǊƛƻǊ ǘƻ ǊŜŎŜƛǾƛƴƎ ǘƘŜ ǎǳǊǾŜȅΦ ¢ƘŜ ƴƻƴπǊƛŘŜǊ ǎǳǊǾŜȅ ƛƴŎƭǳŘŜŘ ǉǳŜǎǘƛƻƴǎ ŀōƻǳǘ ǘƘŜ 

ǊŜǎǇƻƴŘŜƴǘΩǎ ŎǳǊǊŜƴǘ ƳƻŘŜ ƻŦ ǘǊŀǾŜƭ ŦƻǊ ōƻǘƘ ǿƻǊƪ ŀƴŘ ƴƻƴπǿƻǊƪ ǘǊƛǇǎΣ ǘƘŜƛǊ ǊŜŀǎƻƴόǎύ ŦƻǊ ƴƻǘ ǳǎƛƴƎ /ŜƴǘǊƻΣ 

ŀƴŘ ǘƘŜƛǊ ƭƛƪŜƭƛƘƻƻŘ ƻŦ ǳǎƛƴƎ /ŜƴǘǊƻ ƛƴ ǘƘŜ ŦǳǘǳǊŜΦ .ƻǘƘ ǎǳǊǾŜȅǎ ǿŜǊŜ ƛƴǘŜƴŘŜŘ ǘƻ ƘŜƭǇ /ŜƴǘǊƻ Ǉƭŀƴ ŦƻǊ 

ŦǳǘǳǊŜ ǎŜǊǾƛŎŜ ŀƴŘ ōŜǘǘŜǊ ǳƴŘŜǊǎǘŀƴŘ ǘƘŜƛǊ ǇƻǘŜƴǘƛŀƭ ƳŀǊƪŜǘ ƛƴ hƴƻƴŘŀƎŀ /ƻǳƴǘȅΦ  

2. Survey design and implementation 

2.1. Development of survey questions 

Survey questions and response choices were developed by SMTC staff in close coordination with Centro 

staff. Questions were identified in three topic areas, which ultimately became the three parts of the 

survey: 

¶ vǳŜǎǘƛƻƴǎ ŀōƻǳǘ ǘƘŜ ƛƴŘƛǾƛŘǳŀƭΩǎ ŎƻƳƳǳǘŜ ǘƻ ǿƻǊƪ ƻǊ ǎŎƘƻƻƭ όάtŀǊǘ мΥ DŜǘǘƛƴƎ ǘƻ ǿƻǊƪ ƻǊ ǎŎƘƻƻƭέύ 

¶ Questions about how the individual travels to other (non-work, non-ǎŎƘƻƻƭύ ŘŜǎǘƛƴŀǘƛƻƴǎ όάtŀǊǘ нΥ 

DŜǘǘƛƴƎ ǘƻ ƻǘƘŜǊ ǇƭŀŎŜǎέύ 

¶ 5ŜƳƻƎǊŀǇƘƛŎ ǉǳŜǎǘƛƻƴǎ όάtŀǊǘ оΥ ¢Ŝƭƭ ǳǎ ŀōƻǳǘ ȅƻǳǊǎŜƭŦέύ. 

A copy of the final survey instrument is included in Appendix A.  

2.2. Selection of survey sample 

SMTC and Centro staff determined that the target population for the survey was people living in 

Onondaga County who could reasonably use Centro (i.e. people who live relatively close to existing routes) 

but who do not currently use transit.  SMTC and Centro agreed that the {a¢/Ωǎ нлмл ¦Ǌōŀƴ !ǊŜŀΣ ǿƛǘƘƛƴ 

the boundaries of Onondaga County, would be an appropriate boundary to capture this target population 

SMTC staff determined that a minimum total of 400 completed surveys would be sufficient to achieve a 

95 percent confidence level and a five percent margin of error.  SMTC staff then determined that 10,000 

surveys would need to be mailed to achieve a minimum of 400 returns based on the approximate return 

rate of a previous survey that SMTC conducted in 2010, as well as literature on expected survey return 

rates.   

SMTC selected a vendor - Mailing Lists, Inc. in Gaithersburg, MD - to provide a list of 10,000 mailing 

addresses in the survey target area, with the selected addresses distributed proportionally to the actual 

population.  To achieve this spatial distribution, SMTC provided a list of Census block group polygons, as 

ǿŜƭƭ ŀǎ ǇƻǇǳƭŀǘƛƻƴ ǾŀƭǳŜǎ ŦƻǊ ŜŀŎƘ ǇƻƭȅƎƻƴΣ ǘƻ ǘƘŜ ǾŜƴŘƻǊΦ  ¢ƘŜ ǾŜƴŘƻǊ ǘƘŜƴ Ǌŀƴ ŀƴ άƴǘƘ ǎŜƭŜŎǘέ ƻŦ ǘƘŜ 

10,000 addresses, which is a proportional selection of addresses from each block group based on 

population values.   That is, if a block group had more people, then more addresses were selected from 

that block group compared to a block group with fewer people.  Upon receiving the list of addresses from 
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the vendor, SMTC confirmed that the addresses from each block group were roughly proportional to their 

population values. 

2.3. Survey distribution 

The mailing took place in late March 2017 and included a cover letter, the survey instrument, and a 

postage-paid self-addressed envelope. (See Appendix A for the final cover letter and survey.) Recipients 

were asked to return the completed survey by April 14, 2017.  

3. Summary of responses by question 

A total of 1,125 surveys with responses were returned to the SMTC. (A few completely blank surveys were 

mailed back to the SMTC, but these were discarded.)  

The following sections of this report summarize and analyze the responses to each survey question, as 

well as explore some connections between questions. Appendix B includes a streamlined summary of 

responses to each individual question, for reference. Note that the number of respondents shown for 

each question is the number of returned surveys that included an answer to that particular question. 

Some respondents indicated more than one response to the question (even on questions that stated they 

should choose one answer), so the number of responses may be greater than the number of respondents. 

¢ƘŜ ƴǳƳōŜǊ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ Ǉƭǳǎ ǘƘŜ ƴǳƳōŜǊ ƻŦ άƴƻ ǊŜǎǇƻƴǎŜ ǘƻ ǉǳŜǎǘƛƻƴέ ǎǳƳǎ ǘƻ ǘƘŜ ǘƻǘŀƭ ƴǳƳōŜǊ ƻŦ 

returned surveys (1,125).  

3.1. Part 1: Getting to work/school 

Where survey respondents live 

The first question was a fill-in question that asked the respondent to specify their home ZIP code. Of the 

1,125 total surveys received (with responses), 1,068 indicated a home ZIP code within the Urbanized Area, 

nine indicated a home ZIP code outside the Urbanized Area, and 48 did not indicate a home ZIP code.  

Ideally, the response rate (the number of surveys received compared to the number of surveys sent) for 

each ZIP code would be identical and, therefore, the same as the overall response rate. As shown in Table 

1, the overall response rate was about 11 percent. About half of the individual home ZIP codes had a 

response rate between 9 percent and 13 percent. Most of the ZIP codes with lower response rates are 

located in the City of Syracuse. The ZIP codes with higher-than-average response rates include two areas 

with low population that received a very small number of surveys so even one or two returned surveys 

resulted in a very high response rate. Other ZIP codes with high response rates include the suburban areas 

ƻŦ /ƭŀȅΣ 5Ŝ²ƛǘǘΣ ŀƴŘ hƴƻƴŘŀƎŀΦ όbƻǘŜ ǘƘŀǘ ǘƘŜ άbŀƳŜέ ōŜƭƻǿ ƛƴŘƛŎŀǘŜǎ ǘƘŜ ƴŀƳŜ ǳǎŜŘ ŦƻǊ Ǉƻǎǘŀƭ 

ŀŘŘǊŜǎǎŜǎΣ ǎƻ ǎƻƳŜ ½Lt ŎƻŘŜǎ ǘƘŀǘ ŀǊŜ ƴŀƳŜŘ ά{ȅǊŀŎǳǎŜέ ŀǊŜ ƴƻǘ ŀŎǘǳŀƭƭȅ ƛƴ ǘƘŜ /ƛǘȅ ƻŦ {ȅǊŀŎǳǎŜΤ ŦƻǊ 

example, ZIP code 13215 encompasses much of the Town of Onondaga and only a very small portion of 

the City of Syracuse although the mailing address is Syracuse.)  
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Table 1: Survey distribution and responses by ZIP code 
Question 1: Where do you live? Please specify your home ZIP code. 

Name Zip Code 
Number of 

Surveys Sent 
Number of  

Surveys Received 
Response Rate 

Inside of Urbanized Area 

Baldwinsville 13027 758 96 13% 

Liverpool 13090 736 82 11% 

Liverpool 13088 620 76 12% 

North Syracuse  13212 542 67 12% 

Syracuse 13208 480 27 6% 

Syracuse 13204 458 21 5% 

Syracuse 13210 451 29 6% 

Syracuse 13206 443 47 11% 

Syracuse 13219 430 46 11% 

Camillus 13031 406 49 12% 

Cicero 13039 400 44 11% 

East Syracuse  13057 398 42 11% 

Syracuse 13205 395 28 7% 

Solvay 13209 367 47 13% 

Syracuse 13203 324 23 7% 

Fayetteville 13066 322 41 13% 

Syracuse 13215 320 53 17% 

Syracuse 13207 305 36 12% 

Manlius 13104 303 31 10% 

DeWitt 13214 237 36 15% 

Syracuse 13224 236 31 13% 

Clay 13041 232 38 16% 

Mattydale 13211 189 14 7% 

Brewerton 13029 158 15 9% 

Syracuse 13202 117 4 3% 

Jamesville 13078 104 18 17% 

Minoa 13116 92 6 7% 

Marcellus 13108 70 13 19% 

Nedrow 13120 31 4 13% 

Phoenix 13135 14 2 14% 

Bridgeport 13030 14 1 7% 

Elbridge 13060 2 1 50% 
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Table 1, continued: 

Name Zip Code 
Number of 

Surveys Sent 
Number of  

Surveys Received 
Response Rate 

Teall Ave P.O. 13217 12 0 0% 

Taft Rd P.O. 13220 9 0 0% 

Oswego Rd P.O. 13089 8 0 0% 

             University Ave P.O. 13235 5 0 0% 

Division St. P.O. 13218 4 0 0% 

Salina St. P.O. 13201 4 0 0% 

Kirkville 13082 3 0 0% 

Federal Bldg. 13261 2 0 0% 

Warners 13164 1 0 0% 

Total inside Urbanized Area 41 10,002 1,068 11% 

Outside of Urbanized Area 

Apulia Station 13020 0 1   

Auburn 13021 0 1   

Huntersville, NC 13229 0 1   

Cinncinatus 13040 0 1   

Canastota 13032 0 1   

Cobb, GA 13067 0 1   

McGraw 13101 0 1   

Fabius 13063 0 1   

Invalid  315 0 1   

Total outside Urbanized Area 9 0 9  

No response to question          48   

 Grand total  50 10,002 1,125  

  

The ZIP codes within the Urbanized Area were grouped into zones, and the number of responses by zone 

ƛǎ ǎƘƻǿƴ ƻƴ CƛƎǳǊŜ мΦ ! ǘƻǘŀƭ ƻŦ нуо ǊŜǎǇƻƴǎŜǎ ǿŜǊŜ ǊŜŎŜƛǾŜŘ ŦǊƻƳ ǊŜǎƛŘŜƴǘǎ ƻŦ άŎƛǘȅέ ½Lt ŎƻŘŜǎ ŀƴŘ тус 

ǊŜǎǇƻƴǎŜǎ ǿŜǊŜ ǊŜŎŜƛǾŜŘ ŦǊƻƳ άǎǳōǳǊōŀƴέ ½Lt ŎƻŘŜǎ1, resulting in about 26 percent of the total survey 

responsŜǎ ǊŜŎŜƛǾŜŘ ōŜƛƴƎ ŦǊƻƳ άŎƛǘȅέ ǊŜǎƛŘŜƴǘǎΦ ¢ƘŜ /ƛǘȅ ƻŦ {ȅǊŀŎǳǎŜ ǇƻǇǳƭŀǘƛƻƴ ŀŎŎƻǳƴǘǎ ŦƻǊ ŀōƻǳǘ ор 

percent of the Syracuse Urbanized Area population, so, overall, city residents are slightly 

underrepresented in the survey responses. Since most of the existing bus riders are concentrated in the 

city, it is reasonable to assume that many of the households in these ZIP codes that received a non-rider 

survey discarded it because they are existing bus riders, contributing to a lower ǊŜǎǇƻƴǎŜ ǊŀǘŜ ŦǊƻƳ άŎƛǘȅέ 

ZIP codes. 

                                                           
1 ¢ƘŜ ŦƻƭƭƻǿƛƴƎ ½Lt ŎƻŘŜǎ ǿŜǊŜ ŎƻƴǎƛŘŜǊŜŘ άŎƛǘȅέ ōŜŎŀǳǎŜ ǘƘŜȅ ŀǊŜ Ƴƻǎǘƭȅ ƭƻŎŀǘŜŘ ǿƛǘƘƛƴ ǘƘŜ ƳǳƴƛŎƛǇŀƭ ōƻǳƴŘŀǊƛŜǎ 
of the city: 13202, 13203, 13204, 13205, 13206, 13207, 13208, 13210, 13214, 13224. Some of these ZIP codes do 
overlap with neighboring towns, so ǎƻƳŜ ǎǳǊǾŜȅ ǊŜǎǇƻƴŘŜƴǘǎ ŎƭŀǎǎƛŦƛŜŘ ŀǎ άŎƛǘȅέ Ƴŀȅ ƴƻǘ ŀŎǘǳŀƭƭȅ ōŜ ǊŜǎƛŘŜƴǘǎ ƻŦ 
the City of Syracuse. 
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Figure 1: Survey respondents by assigned zone, based on home ZIP code.  
This map shows the home location, by zone, of the 1,068 respondents that provided a home ZIP code that was 

within the Urbanized Area.  
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How people get to work or school (mode choice) 

vǳŜǎǘƛƻƴ н ŀǎƪŜŘ ǊŜǎǇƻƴŘŜƴǘǎ ŀōƻǳǘ ǘƘŜƛǊ ƳƻŘŜ ŎƘƻƛŎŜ ŦƻǊ ŎƻƳƳǳǘƛƴƎ ǘǊƛǇǎΥ άIƻǿ Řƻ ȅƻǳ ƎŜǘ ǘƻ ǿƻǊƪ ƻǊ 

ǎŎƘƻƻƭ Ƴƻǎǘ ƻŦ ǘƘŜ ǘƛƳŜΚέ  Since respondents were already asked not to take this survey if they had used 

the bus in tƘŜ Ǉŀǎǘ с ƳƻƴǘƘǎΣ άōǳǎέ ƻǊ άǘǊŀƴǎƛǘέ ǿŜǊŜ ƴƻǘ ƛƴŎƭǳŘŜŘ ŀǎ ƻǇǘƛƻƴǎ ŦƻǊ ǘƘƛǎ ǉǳŜǎǘƛƻƴΦ bƻǘŀōƭȅΣ 

about 30 percent of respondents indicated that they do not work or attend school outside their home. 

According to the 2010-2015 American Community Survey (ACS) data, approximately 37 percent of the 

population age 16 or over in the Urban Area is not in the labor force, so the survey results are roughly in-

line with the actual workforce participation data.  

Unsurprisingly, the majority of survey respondents ς over 60 percent ς drive alone to work/school most 

ƻŦ ǘƘŜ ǘƛƳŜΦ LŦ ŎƻƴǎƛŘŜǊƛƴƎ ƻƴƭȅ ǘƘƻǎŜ ǎǳǊǾŜȅ ǊŜǎǇƻƴŘŜƴǘǎ ǘƘŀǘ Řƻ ǿƻǊƪ ƻǊ Ǝƻ ǘƻ ǎŎƘƻƻƭΣ ǘƘŜ άƳƻŘŜ ǎǇƭƛǘέ 

just for commuters would be nearly 90 percent that drive alone. This is comparable to the mode split for 

the {a¢/Ωǎ ǇƭŀƴƴƛƴƎ ŀǊŜŀ ƻǾŜǊŀƭƭΦ  

A later question on the survey (Question 5) asked if respondents would consider taking Centro to 

work/school in the future. The mode choice responses were also tabulated only for respondents that 

ŀƴǎǿŜǊŜŘ άȅŜǎέ ǘƻ vǳŜǎǘƛƻƴ 5, i.e. only for those respondents that indicated they would consider using 

Centro in the future. This is also shown in Table 2. Respondents that did not work or go to school were 

instructed to skip Question 5. Of the remaining respondents that said they would consider using Centro 

in the future, 86 percent currently drive alone to work.  

 

Table 2: Mode choice for work/school trips 
Question 2: How do you get to work or school most of the time? Choose one. 

 All respondents 
 Only respondents that would 

consider taking Centro in future*  

Response 
Number of 
responses 

Percent of 
respondents 

 Number of 
responses 

Percent of 
respondents 

Drive Alone 714 65%  285 86% 

Walk 20 2%  12 4% 

Bike 11 1%  7 2% 

Carpool 15 1%  12 4% 

Work from home 37 3%  10 3% 

No work/school 339 31%  9 3% 

Total responses 1,136   308  

Total respondents 1,101   299  

No response to question 24   5  

bƻǘŜΥ !ƭǘƘƻǳƎƘ ǘƘƛǎ ǉǳŜǎǘƛƻƴ ŎƭŜŀǊƭȅ ŀǎƪŜŘ ǊŜǎǇƻƴŘŜƴǘǎ ǘƻ άŎƘƻƻǎŜ ƻƴŜέ ŀƴǎǿŜǊΣ ǎƻƳŜ ǊŜǎǇƻƴŘŜƴǘǎ ŎƘƻǎŜ ƳƻǊŜ ǘƘŀƴ 

one answer so the total responses is greater than the total respondents.  

ϝ.ŀǎŜŘ ƻƴ ǊŜǎǇƻƴŘŜƴǘǎ ǘƘŀǘ ŀƴǎǿŜǊŜŘ άȅŜǎέ ǘƻ vǳŜǎǘƛƻƴ рΥ ά²ƻǳƭŘ ȅƻǳ Ŏƻnsider taking Centro to work/school in the 

ŦǳǘǳǊŜ ƛŦ ȅƻǳǊ ŎƻƴŎŜǊƴǎ ƛƴ vǳŜǎǘƛƻƴ о ǿŜǊŜ ŀŘŘǊŜǎǎŜŘΚέ 
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Reasons for not using Centro for commute trips 

The next question asked respondents why they do not use Centro service to commute. Seven possible 

responses were provided, addressing common concerns that planners hear about existing service plus an 

ƻǇǘƛƻƴ ǘƻ ƛƴŘƛŎŀǘŜ άƻǘƘŜǊέ ŀƴŘ ǎǇŜŎƛŦȅ ŀ unique response. About one-third of respondents skipped this 

question because they did not work or go to school (the previous question instructed respondents to skip 

to Question 8 if they did not work or go to school). Of those that answered this question, many provided 

more than one response (therefore, the number of responses is much greater than the number of 

respondents).  

The most common response ς selected by about 33 percent of all respondents to this question ς ǿŀǎ άL 

ƴŜŜŘ Ƴȅ ŎŀǊ ŘǳǊƛƴƎ ǘƘŜ ǘƛƳŜ LΩƳ ŀǘ ǿƻǊƪκǎŎƘƻƻƭέ ŀƭǘƘƻǳƎƘ άƻǘƘŜǊέ ǊŀƴƪŜŘ ƛƴ ŀ ŎƭƻǎŜ ǎŜŎƻƴŘ ŦƻǊ ǘƘŜ Ƴƻǎǘ-

common response. Lack of a bus line close to home, infrequent service, and the length of the trip were 

also indicated as deterrents to using Centro service by at least 20 percent of respondents. ¢ƘŜ άƘƻƳŜέ 

ŜƴŘ ƻŦ ǘƘŜ ǘǊƛǇ ŀǇǇŜŀǊǎ ǘƻ ōŜ ŀ ƳƻǊŜ ŎƻƳƳƻƴ ǇǊƻōƭŜƳ ǘƘŀƴ ǘƘŜ άǿƻǊƪέ ŜƴŘΣ ǿƛǘƘ over 20 percent of 

respondents ƛƴŘƛŎŀǘƛƴƎ άǘƘŜǊŜ ƛǎ ƴƻ ōǳǎ ƭƛƴŜ ƴŜŀǊ Ƴȅ ƘƻƳŜέ ōǳǘ ƻƴƭȅ ф ǇŜǊŎŜƴǘ ƛƴŘƛŎŀǘƛƴƎ άǘƘŜǊŜ ƛǎ ƴƻ ōǳǎ 

ƭƛƴŜ ƴŜŀǊ Ƴȅ ǇƭŀŎŜ ƻŦ ǿƻǊƪκǎŎƘƻƻƭΦέ Since most employment clusters in the region are located near bus 

lines, especially downtown and University Hill, this result makes sense. Only 13 percent of respondents 

indicated that they choose not to take the bus because they do not feel comfortable on the bus.  

These responses were also examined for the subset of people who said they would consider using Centro 

ƛƴ ǘƘŜ ŦǳǘǳǊŜ όƛΦŜΦ ǊŜǎǇƻƴŘŜŘ άȅŜǎέ ǘƻ vǳŜǎǘƛƻƴ рύΣ ŀƴŘ ǘƘŜ ǊŜǎǳƭǘǎ ŀǊŜ ŀƭǎƻ ǎƘƻǿƴ ƛƴ ¢ŀōƭŜ оΦ ¢Ƙƛǎ ƎǊƻǳǇ 

shows a slightly different distribution of reasons given for not using Centro than the respondents overall. 

Among respondents who would consider using Centro in the future, the most common reason for not 

using Centro at present was that service is not frequent enough. The lack of a bus line near the 

ǊŜǎǇƻƴŘŜƴǘΩǎ ƘƻƳŜ ŀƴŘ ǘƘŜ ƻǾŜǊŀƭƭ ǘǊƛǇ ǘƛƳŜ ōȅ ōǳǎ ǿŜǊŜ ŀƭǎƻ ŎƻƳƳƻƴ ǊŜŀǎƻƴǎ ŦƻǊ ƴƻǘ Ŏǳrrently using 

Centro service.  

¢ƘŜ άƻǘƘŜǊέ ǊŜǎǇƻƴǎŜǎ ǘƻ vǳŜǎǘƛƻƴ о ǿŜǊŜ ǊŜǾƛŜǿŜŘ ŀƴŘ ŎŀǘŜƎƻǊƛȊŜŘΣ ŀǎ ǎƘƻǿƴ ƛƴ ¢ŀōƭŜ п όŦƻǊ ŀƭƭ 

respondents, regardless of whether they would consider using Centro in the future). It is notable that over 

100 respondents wrote-ƛƴ ǎƻƳŜ ǾŀǊƛŀǘƛƻƴ ƻŦ άǇǊŜŦŜǊ ǘƘŜ ŦǊŜŜŘƻƳκŎƻƴǾŜƴƛŜƴŎŜ ƻŦ Ƴȅ ŎŀǊέ ǿƛǘƘ ǎƻƳŜ ƻŦ 

these noting that they run errands during the day, want/need flexibility in their work times, or just simply 

ƭƛƪŜ ǘƘŜ άǎŜŎǳǊƛǘȅέ ƻŦ ƘŀǾƛƴƎ ǘƘŜƛǊ ŎŀǊ ŀǾŀƛƭŀōƭŜΦ ¢ƘŜǎŜ ǿŜǊŜ ŎŀǘŜƎƻǊƛȊŜŘ ŘƛŦŦŜǊŜƴǘƭȅ ŦǊƻƳ άǘǊƛǇ ŎƘŀƛƴƛƴƎΣέ 

which were responses that indicated multiple trip purposes within the commute, for example, dropping-

off/picking-up children at daycare on the way to/from work.  
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Table 3: Reasons for not using Centro for work/school trips. 
vǳŜǎǘƛƻƴ оΥ ²Ƙȅ ŘƻƴΩǘ ȅƻǳ ǳǎŜ /ŜƴǘǊƻ ǎŜǊǾƛŎŜ ǘƻ ƎŜǘ ǘƻ ǿƻǊƪκǎŎƘƻƻƭΚ /ƘŜŎƪ ŀƭƭ ǘƘŀǘ ŀǇǇƭȅΦ 

ϝ.ŀǎŜŘ ƻƴ ǊŜǎǇƻƴŘŜƴǘǎ ǘƘŀǘ ŀƴǎǿŜǊŜŘ άȅŜǎέ ǘƻ vǳŜǎǘƛƻƴ рΥ ά²ƻǳƭŘ ȅƻǳ ŎƻƴǎƛŘŜǊ ǘŀƪƛƴƎ /ŜƴǘǊƻ ǘƻ ǿƻǊƪκǎŎƘƻƻƭ ƛƴ ǘƘŜ ŦǳǘǳǊŜ ƛŦ 

your concerns in Question 3 were addressed?έ 

**Respondents were instructed to skip to question 8 if they did not work or go to school.  

 

 

Table 4: Additional reasons stated for not using Centro service. 

Response category* 
Number of 

responses 

tŜǊŎŜƴǘ ƻŦ άƻǘƘŜǊέ 

respondents 

Prefers freedom/convenience of car  106 41% 

Travel/transfer time is too long  39 15% 

Does not work outside of home 27 10% 

Commute is too short 23 9% 

No bus line close or at time needed 20 8% 

Trip chaining  17 7% 

Does not know how  8 3% 

Safety 6 2% 

Bus is too expensive  4 2% 

Uncategorized 33 13% 

Total write-in responses 283  

¢ƻǘŀƭ ǊŜǎǇƻƴŘŜƴǘǎ ǘƘŀǘ ǎŜƭŜŎǘŜŘ άƻǘƘŜǊέ 258  
*Categories were determined by SMTC staff based on a review of all of the write-in responses. 

 

 All respondents 
Only respondents that would 

consider taking Centro in future* 

Response 
Number of 
responses 

Percent of 
respondents 

Number of 
responses 

Percent of 
respondents 

I need my car during the time I'm at 
work/school. 

265 33% 56 18% 

Service is available, but the trip by bus 
takes too much time. 

179 22% 93 32% 

There is no bus line near my home. 175 22% 90 30% 

Service isn't frequent enough. 158 20% 106 35% 

Service isn't available during the hours I 
start and/or end work/school. 

124 15% 72 24% 

I'm not comfortable taking the bus. 108 13% 36 12% 

There is no bus line near my place of 
work/school. 

74 9% 42 14% 

Other 258 32% 100 33% 

Total responses 1,341  599  

Total respondents 804  303  

No response to question** 321  1  
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Work/school location of survey respondents 

Question 4 asked where respondents work or go to school. Respondents were asked to specify a ZIP code, 

nearest intersection, or name of a location. Of the nearly 750 responses to this question (many 

respondents skipped this question because they do not work/go to school), most responses included a 

ZIP code. These responses were grouped into zones, as shown on Figure 2. Additionally, some of the 

responses that provided a general location ς but without a ZIP code ς were specific enough to place in a 

ȊƻƴŜ όŜƎΦ ά5Ŝǎǘƛƴȅ ƳŀƭƭέύΦ However, some of the locations indicated were not specific enough to place on 

ŀ ƳŀǇ όŜƎΥ άDŜƴŜǎŜŜ {ǘǊŜŜǘέ ς since this street runs through multiple zones, the response could not be 

mapped accurately). There were also some respƻƴǎŜǎ ǘƘŀǘ ƛƴŎƭǳŘŜŘ ǳƴƛŘŜƴǘƛŦƛŀōƭŜ ƭƻŎŀǘƛƻƴǎ όŜƎΥ άŀƭƭ ƻǾŜǊέ 

ƻǊ άŎƭƛŜƴǘ ŦŀŎƛƭƛǘƛŜǎέύΦ Table 5 shows the type of responses received for this question.  

Table 5: Type of response provided for work/school location. 
Question 4: Where do you work or go to school? Please 

specify ZIP code, nearest intersection, or name of location. 

 

 

 

 

 

 
 

 

Figure 2, on the next page, shows work/school location responses by zone. Of the 627 locations that could 

ōŜ ƳŀǇǇŜŘ όƻǳǘ ƻŦ тпт ǘƻǘŀƭ ǊŜǎǇƻƴǎŜǎ ǘƻ ǘƘƛǎ ǉǳŜǎǘƛƻƴύΣ Ƨǳǎǘ ƻǾŜǊ ƘŀƭŦ ǿŜǊŜ ƭƻŎŀǘƛƻƴǎ ƛƴ άŎƛǘȅέ ½Lt ŎƻŘŜǎΦ 

The City East and City West zones (which include the University Hill area and downtown, respectively) 

together accounted for over 260 of the work locations, which is nearly 35 percent of the total responses 

to this question.  

Type of response provided 
Number of 
responses 

ZIP code (with or without other info) 576 

General location (no ZIP code) 84 

Unidentifiable location 87 

Total responses/respondents 747 

No response to question 378 
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Figure 2: Work/school location for survey respondents by zone.  
This map shows the work/school location, by zone, of 627 respondents. This includes all those that provided a ZIP code, plus 

those that provided general location information that was specific enough to determine the appropriate zone.  
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Potential future Centro riders 

In Question 5, respondents were asked if they would consider taking Centro to work/school in the future, 

ƛŦ ǘƘŜƛǊ ŎƻƴŎŜǊƴǎ ŦǊƻƳ vǳŜǎǘƛƻƴ о όά²Ƙȅ ŘƻƴΩǘ ȅƻǳ ǳǎŜ /ŜƴǘǊƻ ǎŜǊǾƛŎŜΧΚέύ ǿŜǊŜ ŀŘŘǊŜǎǎŜŘΦ !ƎŀƛƴΣ ŀōƻǳǘ 

a third of total returned surveys did not include an answer to this question (people who do not work or 

go to school). Of those respondents that provided an answer to this question, 60 percent ŀƴǎǿŜǊŜŘ άƴƻέ 

ς that they would not consider using Centro even if their concerns were addressed. The remaining 40 

percent of respondents (about 300 total respondents) indicated that they would consider using Centro in 

the future.  

 

 
Figure 3: Survey respondents that would or would not consider taking Centro in the future. 
Question 5: Would you consider taking Centro to work/school in the future if your concerns in Question 3 were 

addressed? 

 

 
Out of the 304 total respondents who indicated they would consider using Centro in the future, 95 

ǊŜǎǇƻƴŘŜƴǘǎ ƭƛǾŜ ƛƴ άŎƛǘȅέ ½Lt ŎƻŘŜǎ ŀƴŘ нлр ǊŜǎǇƻƴŘŜƴǘǎ ƭƛǾŜ ƛƴ άƴon-Ŏƛǘȅέ ½Lt ŎƻŘŜǎ όŀƴŘ п ǊŜǎǇƻƴŘŜƴǘǎ 

did not indicate a home ZIP code). Looked at as a proportion of total survey respondents by home ZIP 

ŎƻŘŜΣ ŀōƻǳǘ оп ǇŜǊŎŜƴǘ ƻŦ άŎƛǘȅέ respondents indicated they would consider using Centro in the future 

compared to aboǳǘ нс ǇŜǊŎŜƴǘ ƻŦ άƴƻƴ-Ŏƛǘȅέ ǊŜǎǇƻƴŘŜƴǘǎ who indicated the same.  In other words, a 

ƎǊŜŀǘŜǊ ŎƻƴŎŜƴǘǊŀǘƛƻƴ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ǿƘƻ ǿƻǳƭŘ ŎƻƴǎƛŘŜǊ ǳǎƛƴƎ /ŜƴǘǊƻ ƛƴ ǘƘŜ ŦǳǘǳǊŜ ƭƛǾŜ ƛƴ άŎƛǘȅέ ½Lt 

ŎƻŘŜǎ ǘƘŀƴ άƴƻƴ-Ŏƛǘȅέ ½Lt ŎƻŘŜǎΦ  
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Figure 4: Home location, by zone, for survey respondents that indicated they would consider using 

Centro service in the future.  














